Tracking my progress
Unit 3:  Promoting a Brand
P3
[bookmark: _GoBack]Learning Aim A: Describe the purpose of elements of the promotional mix for your selected brand.
Name: ____________________


	Assignment Criteria
	Completed
Yes     No
	Action

	Application of the Promotional mix in relation to one brand:  Only describe the methods relevant to your brand.  Remember to say why they are effective. 
Screen shots of promotional methods would be useful too.
	
	
	

	Methods of advertising:
Moving Image:
Print:
Ambient:
Digital:
Audio:
	
	
	

	Sales Promotion:
Price Promotion:
Coupons:
Competition:
Money refunds:
Loyalty incentives

	
	
	

	Personal selling:
Face to face:
Telephone:
Email:
Video or web conferencing
.
	
	
	

	Public relations activities
Exhibitions
Sponsorship
Press release
	
	
	

	Direct Marketing
Direct Mail
Mail Order Catalogue
Magazines
Telemarketing
	
	
	




