Unit 3 Promoting a Brand
Learning Aim B:   Develop and promote a brand for a business
Name:  _________________________
Pass criteria: P4: Branding methods and techniques (M3)
Monitoring my progress
I have:
	Criteria
	Yes
	No/  What I  need to do

	Introduced the product  or service
	
	

	Stated at least two features and benefits of the product or service
	
	

	Outlined the target audience, commenting on age, gender, income, attitudes and lifestyles 
	
	

	Explained why you decided on the target audience and have included secondary data to support your decision
	
	

	Explained the brand personality (the characteristics of a brand that will make customers want to buy the product).
	
	

	Included a logo and strapline and stated why you think these would attract consumers to buy your product/service.
	
	

	Outline the brand objectives and why they would be suitable for your product
	
	



Teacher comment:
Feedback:
Action: 
Response
Pass criteria P5:  Plan a promotional campaign, M4 (Justify your choice of promotional mix for your brand).
	I have chosen to promote my brand in the following ways: (Refer to textbook  pages 81 to 85
	Yes
	No/ what I need to do

	Advertising methods
	
	

	Sales Promotion
	
	

	Personal Selling
	
	

	Public Relations
	
	

	Direct Marketing
	
	

	Design the following promotional materials: poster, advert.
	
	



[bookmark: _GoBack]When you completed M4, you need to remember to give reasons or evidence to support the decisions that you have made for the promotional mix and say why you think these will work.   For example, do you have a statistics to support the use of social media as a method of advertising?


Teacher comment:
Feedback:

Action: 

Response


