The Marketing Mix (7 P’s)

What is a product/service?

Describe the 3 elements that make up product?
1. Form and function
2. Packaging
3. Branding
Can you match the descriptions to each benefit associated with successful branding?
	Image
	When the brand tells people how good a product is. 


	Quality
	When a brand creates a lasting impression on customers, this could be through an advert connected to a certain time of year. For Example Coca – Cola Christmas advert “Holidays are coming”.

	Recognition/Reputation
	When a company brand is known throughout the world and recognised for what it stand for no matter the language spoken. For example The McDonalds Arch.

	Customer Perceptions
	Customers having an association about the image of a product from a certain brand. For Example Costa coffee has an image linked to excellent customer service.

	Trust
	When a brand promotes a range of products. For example Unilever promote Lynx and Ben and Jerry’s. This is called brand extension.

	Marketing multiple product
	Customers are familiar with the brand meeting a certain standard and therefore buy from them regularly.




What does the term pricing strategies mean?

Explain why business use the 4 different pricing strategies, using example?
1. Penetration pricing
2. Price Skimming
3. Competitor based pricing
4. Cost-Plus pricing
What does the term promotion mean?


What is the purpose of promotion?


Why do businesses use the AIDA model when promoting their business/product?
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Describe the different types of promotion techniques used?
	Promotion type
	Description
	Examples

	Public Relations
	
	

	Personal Selling
	
	

	Advertising
	
	

	Direct marketing
	
	

	Sales Promotion
	
	

	Guerrilla Marketing
	
	

	Product placement
	
	

	Corporate image
	
	



Describe the term place?

Describe the three ways a business can get their product to the end user?
· Direct
· Retailers
· Wholesalers

Describe how People influence the way the marketing mix is used by businesses?

Describe how physical evidence (environment) influences the way the marketing mix is used by businesses?
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Describe how process influences the way the marketing mix is used by businesses?
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Attention (Awareness): attract the
@ attention of the customer.
Interest: raise customer interest by
© focusing on demonstrating advantages and
benefits.

Desire: convince customers that they want and
desire the product or service and that it will
satisfy their needs.

@ Action: lead customers towards taking action
and/or purchasing.




