	Task 2
	Prepare a report that is split into the following two sections:
Section 1: The design and use of market research in two local enterprises
This section must discuss how market research helps each of the selected enterprises meet customer needs and understand competitor behaviour. This will include: 
· how each enterprise conducts its market research, for example:
· the types of primary research used
· the sources of secondary research used
· the qualitative and quantitative data collected
· [bookmark: _GoBack]discuss how each enterprise designs its market research so that it:
· meets its customers’ needs 
· understands competitor behaviour
Section 2: The effectiveness of market research for one local enterprise
Choose one of the local enterprises selected in section 1, and assess the effectiveness of the market research methods used. You must carefully consider:
· the extent to which the enterprise’s methods of market research are or are not effective
· the reasons why you have reached these judgements
· which elements of the enterprise’s market research are most important in deciding whether the market research is effective or not

	Checklist of evidence required
	Report exploring how market research helps the selected enterprises meet customer needs and understand competitor behaviour.

	
Criteria covered by Task 2:

	Criteria reference
	To achieve the criteria you must show that you are able to:

	B.2D2
	Assess the effectiveness of the market research methods used to meet customer needs and understand competitor behaviour in a selected enterprise.

	B.2M2
	Discuss how market research methods are designed to meet customer needs and understand competitor behaviour in two selected enterprises.

	B.2P3
	Explain how two selected enterprises use market research to meet customer needs and understand competitor behaviour.

	B.1M3
	Outline how two local selected enterprises use market research to meet customer needs and understand competitor behaviour.

	B.1P3
	Identify how two local selected enterprises use market research to meet customer needs and understand competitor behaviour.



