Name of text: ‘Kiss of the Vampire’
	Date it was produced: 1963

	Text type: Film poster (advertising and marketing)

	Theories relevant to this text:

	Media Language:

	· Semiotics (Barthes)

	· Structuralism (Levi-Strauss)

	

	Representation:

	· Representation Theories (Hall)

	· Identity (Gauntlett)

	· Feminist Theories (Van Zoonen, bell hooks)

	· Theories of Ethnicity and Post-Colonialism (Gilroy)

	

	Key context for this text:

	· Cultural and social context – beginning of the ‘sexual revolution’. Horror films culturally popular. Pop and rock becoming more prevalent alongside the rise of the ‘teen’ as a distinct demographic group. Globally, the USSR still existed and the cold war between USA and the Soviet Union was in full swing.

	· Historical context – JFK assassinated. Economic boom for both USA and UK. Soviet Union planning to launch the first woman into space. 

	· Economic context – 

	· Producers context – produced by ‘Hammer Film Productions’. Distributed by J. Arthur Rank and Universal. Hammer films were successful and this was part of a franchise of ‘horror’ movies such as ‘The Mummy’ and ‘Frankenstein’.  

	

	Three media language examples:

	1. Codes of clothing on the woman – pink silky clingy dress connotes … High heels connotes… 

	2. Mise-en-scene – dark and stormy, connoting… graves, suggesting…

	3. 

	Who or what is being represented? How? Give three ideas:

	1. Women

	2. Men

	3. The Supernatural: represented through well-recognised genre conventions – bats, clouds, darkness etc. ‘the images of a castle, bats, the vampire’s cape and dripping blood form part of the “shared conceptual road map” that give meaning to the “world” of the poster. The audience is actively encouraged to decode this familiar generic iconography.’

	4. Vampires

	5. Sexuality

	

	Apply the theories where relevant:

	Structuralism (binary opposites) – the use of black vs white to symbolise… Good vs evil – not such a clear distinction (why not? Explain)

	Semiotics (see media language analysis for connotations and symbolism) – enigma codes: who are these people? Who are the victims and who are the attackers? Action codes: is someone about to get killed? Will something save them in the nick of time? Cultural codes: clothing is situated in a rich, western culture and understood through that lens. 

	Representation theory (Hall): stereotypes…

	Feminist theory: 

	Identity:

	Ethnicity / Post-colonialism: vampiric narrative strongly associated historically with fears of ‘pollution’ 
‘Just by considering his origin, the fact that he [Count Dracula] plans to invade London, the center of the British Empire, and to corrupt a whole nation, the vampire embodies the Victorian-feared foreign wellspring of evil and corruption, a “menace to Western supremacy”.[16]’ The Vampire as a Metaphor for Social Desires, Anxieties and Problems in Fin-de-Siècle and the 21st Century. Comparing Bram Stoker’s "Dracula" and Alan Ball’s "True Blood" - GRIN

	

	Any other relevant information:

	



