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Minimal k&u of influence of contexts. Very
limited understanding of contextual factors.




2

[__'_—'——'__'__‘——'__'_—’__‘——'—_'_—'__‘— —Examin
SECTION A — TELEVISION IN THE GLOBAL AGE o0y

~ Answer one question in this section. \

‘ Either, ’

Option 1: Life on Mars and The Bridge
are produced.’ \

(30] ﬂ

Television products are significantly influenced by the contexts in which they

| How evident is this in Life on Mars and The Bridge?

|Or, ‘
‘ Option 2: Humans and The Returned
y the contexts in which they are produced.’

2. ‘Television products are significantly influenced b
[30}

\ How evident is this in Humans and The Returned?

|

Or,
Option 3: The Jinx and No Burqgas Behind Bars ~
n which they are produced.’

(30]

e significantly influenced by the contexts i

13. “Television products ar

\ How evident is this in The Jinx and No Burgas Behind Bars?
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Basic k&u of influence of contexts on the set
products. Some basic conclusions are drawn,
but these are only partially supported.
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Examin
SECTION A — TELEVISION IN THE GLOBAL AGE W
Answer one question in this section.
Either,
Option 1: Life on Mars and The Bridge
1. ‘Television products are significantly influenced by the contexts in which they are produced.’
How evident is this in Life on Mars and The Bridge? [30]
Or,
Option 2: Humans and The Returned
2. ‘Television products are significantly influenced by the contexts in which they are produced.'
How evident is this in Humans and The Returned? [30] |
Or,
Option 3: The Jinx and No Burqgas Behind Bars
3. 'Television products are significantly influenced by the contexts in which they are produced.’
How evident is this in The Jinx and No Burqas Behind Bars? [30]
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3 17 Satisfactory k&u of influence of contexts on
the set products. Judgements and
conclusions are reasonable and supported in
a straightforward manner with reference to
relevant aspects of the set products.
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SECTION A - TELEVISION IN THE GLOBAL AGE e
Answer one question in this section.
Either,
Option 1: Life on Mars and The Bridge
1. 'Television products are significantly influenced by the contexts in which they are produced.’
How evident is this in Life on Mars and The Bridge? [30]
Or,
Option 2: Humans and The Returned
2. ‘Television products are significantly influenced by the contexts in which they are produced.’
How evident is this in Humans and The Returned? [30]
Or,
Option 3: The Jinx and No Burgas Behind Bars
3. ‘Television products are significantly influenced by the contexts in which they are produced.’
How evident is this in The Jinx and No Burgas Behind Bars? [30]
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Write the two digit question
number inside the boxes next Answer
to the first line of your answer
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Write the two digit question

ER

number inside the boxes next Answer
to the first line of your answer
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number Inside the boxes next
to the first line of your answer
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Secure k&u of significance of contextual
factors. Conclusions are logical, coherent and
well-supported.




SECTION A — TELEVISION IN THE GLOBAL AGE

Answer one question in this section.

Either,
‘ Option 1: Life on Mars and The Bridge

(‘D ‘Television products are significantly influenced by the contexts in which they are produced.’

I
How evident is this in Life on Mars and The Bridge? [30]

Or,
Option 2: Humans and The Returned
2. 'Television products are significantly influenced by the contexts in which they are produced.’

How evident is this in Humans and The Returned? [30]

Or,
Option 3: The Jinx and No Burgas Behind Bars

3. ‘Television products are significantly influenced by the contexts in which they are produced.’

How evident is this in The Jinx and No Burqas Behind Bars? [30]
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Write the two digit question
number inside the boxes next Answer
to the first line of your answer
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Script Marks

5 6 Discussion of magazine industry is superficial
and generalised and the conclusions drawn
lack supporting evidence from the set
products.




SECTION B - MAGAZINES: MAINSTREAM AND ALTERNATIVE MEDIA
Answer one question in this section.

Either,
Option 1: Woman and Adbusters

4. Curran and Seaton argue that media industries are generally controlled by a small number of
powerful companies whose main purpose is to create a profit.

Evaluate this theory of power and media industries. Refer to Woman and Adbusters in your
response. [30]
Or,
— Option 2: Woman’s Realm and Huck

5§ Curran and Seaton argue that media industries are generally controlled by a small number of
powerful companies whose main purpose is to create a profit.

Evaluate this theory of power and media industries. Refer to Woman's Realm and Huck in your
response. [30]

Option 3: Vogue and The Big Issue

6. Curran and Seaton argue that media industries are generally controlled by a small number of
powerful companies whose main purpose is to create a profit.

Evaluate this theory of power and media industries. Refer to Vogue and The Big Issue in your
response. [30]
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Script Marks

4 13 Sound k&u of Curran & Seaton's theory is
shown but arguments are undeveloped and
only partially supported by reference to the
set products.




SECTION B - MAGAZINES: MAINSTREAM AND ALTERNATIVE MEDIA
Answer one question in this section.

Either,
Option 1: Woman and Adbusters

4. Curran and Seaton argue that media industries are generally controlled by a small number of
powerful companies whose main purpose is to create a profit.

Evaluate this theory of power and media industries. Refer to Woman and Adbusters in your
response. [30)
Or,
Option 2: Woman’s Realm and Huck

5 Curran and Seaton argue that media industries are generally controlled by a small number of
powerful companies whose main purpose is to create a profit.

Evaluate this theory of power and media industries. Refer to Woman’s Realm and Huck in your
response. [30]
Or,
Option 3: Vogue and The Big Issue

6. Curran and Seaton argue that media industries are generally controlled by a small number of
powerful companies whose main purpose is to create a profit.

Evaluate this theory of power and media industries. Refer to Vogue and The Big Issue in your
response. [30]
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Script Marks

Discussion of the magazine industry is
logical, coherent and informed by a secure
k&u of Curran & Seaton's theory. Evaluation
is logical and arguments are well supported
with reference to relevant aspects of the set

nradiirte




Either,

Or,

Or,

SECTION B - MAGAZINES: MAINSTREAM AND ALTERNATIVE MEDIA

Answer one question in this section.

Option 1: Woman and Adbusters

Curran and Seaton argue that media industries are generally controlled by a small number of
powerful companies whose main purpose is to create a profit.

Evaluate this theory of power and media industries. Refer to Woman and Adbusters in your
response. [30]

Examiner
only

Option 2: Woman’s Realm and Huck

Curran and Seaton argue that media industries are generally controlled by a small number of
powerful companies whose main purpose is to create a profit.

Evaluate this theory of power and media industries. Refer to Woman'’s Realm and Huck in your
response. [30]
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7 Zocneh.
Option 3: Vogue and The Big Issue\> Ssccral busine £

Curran and Seaton argue that media industries are generally controlled by a small number of
powerful companies whose main purpose is to create a profit.

Evaluate this theory of power and media industries. Refer to Vogue and The Big Issue in your
response. [30]
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Script Marks

8a 2 Reference to the set product is superficial
and generalised, demonstrating little k&u of
Butler's theory.

8b 0 Response not worthy of credit.




SECTION C - MEDIA IN THE ONLINE AGE
Answer one question in this section. Each question is in two parts.
Either,
l Option 1: Alfie Deyes/PointlessBlog and DesiMag
|7. (a) Explain Judith Butler’s theory of gender performativity.
Use Alfie Deyes/PointlessBlog to support your response. [15]
(b) Explore how DesiMag targets and attracts a specialised audience. [15]
|Or,
Option 2: Zoe Sugg/Zoella and Attitude
8. (a) Explain Judith Butler's theory of gender performativity.
Use Zoe Sugg/Zoella to support your response. [15]
(b) Explore how the Attitude website targets and attracts a specialised audience. [185]
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Script Marks

8a 5 Reference to set product is undeveloped,
demonstrating a partial k&u of Butler's theory.
There is a tendency to simply describe.

8b 9 Analysis of the set product is reasonable and
straightforward, demonstrating a generally
sound k&u of relevant aspects of the TF.




8

Either,

Or,

08

Exa

SECTION C - MEDIA IN THE ONLINE AGE

Answer one question in this section. Each question is in two parts.

Option 1: Alfie Deyes/PointlessBlog and DesiMag
(a) Explain Judith Butler's theory of gender performativity.
Use Alfie Deyes/PointlessBlog to support your response. [15]

(b) Explore how DesiMag targets and attracts a specialised audience. [15]

Option 2: Zoe Sugg/Zoella and Attitude
(a) Explain Judith Butler's theory of gender performativity.
Use Zoe Sugg/Zoella to support your response. [15]

(b) Explore how the Attitude website targets and attracts a specialised audience. [15]
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Script Marks

8a 10 Reference to the set product is generally
logical & coherent, and informed by a secure
k&u of Butler's theory.

8b 8 Analysis of the set product is reasonable and
straightforward, demonstrating a generally
sound k&u of relevant aspects of the TF.




SECTION C — MEDIA IN THE ONLINE AGE

Answer one question in this section. Each question is in two parts.

Either,
Option 1: Alfie Deyes/PointlessBlog and DesiMag

7. (a) Explain Judith Butler's theory of gender performativity.

(b) Explore how DesiMag targets and attracts a specialised audience. [15]

Or,
Option 2: Zoe Sugg/Zoella and Attitude

8. (a) Explain Judith Butler’s theory of gender performativity.
Use Zoe Sugg/Zoella to support your response. [15]

(b) Explore how the Attitude website térgets and attracts a specialised audience. [15]
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