




A-level Media Studies NEA Brief 2024


DESCRIPTION OF PRODUCTION

You will be creating a cross-media production for a new magazine in a genre (or sub-genre) of your choice. 
· Create original print pages for a new magazine (TASK 1) and associated online or audio/audio-visual material (EITHER TASK 2A OR TASK 2B) to promote the same magazine.

Industry information
· You should create a cross-media production for a publishing organisation that operates internationally (such as Hearst or Conde Nast)

Audience information
· Your cross-media production should target an audience of 18 – 35 year olds with an interest in your chosen genre.





OTHER TASKS
· You will also have to hand in a Statement of Aims
· You will have to undertake Research and Planning



HOW IS IT ASSESSED? 
· The production is worth 50 marks
· The statement of aims is worth 10 marks
· The research and planning is not assessed, but must be done

Task 1 

Print
Create 
· a front cover for a UK edition of your magazine,
· A front cover for an edition of the magazine in another country 
· double-page feature article from either of these issues 

Length: 4 pages

Your print production must construct representations of at least one social group and include a minimum of 6 original images as detailed below. 

Each front cover: 
• Original title and masthead for the magazine 
• Strapline 
• Cover price and barcode 
• Original main cover image appropriate to the genre (additional original images may be included if appropriate); the front cover should include an image of at least one person (each edition should feature a DIFFERENT cover model) 
• A lead cover line relating to the main image 
• At least three additional cover lines 
Note: no images or cover lines should be repeated across the two front covers


Double page feature article (or extract from a longer article): 
• Article on a topic or issue appropriate to the genre of magazine and target audience, approximately 400 words in length and relating to a cover line on the front cover 
• Headline, standfirst and by-line 
• Column layout appropriate to the genre 
• One main image and additional smaller/minor images (all original and different from the images on the covers); these should be captioned and credited 
• At least one pull quote and/or sidebar containing additional information relevant to the main article 
• Page numbers should appear on each page 



Task 2

Create a sequence from either a podcast or YouTube channel video, produced by your magazine, about the launch of the non-UK version of the magazine. 

Length: 2 minutes – 2 minutes 30 seconds

The sequence must construct representations of at least one social group. 

Podcast: 
• Introduction/overview of the item by the presenter 
• Interview with the editor of the non-UK version of the magazine
• Introduction in a studio setting and footage in at least one other location, such as an international office of the magazine or a photoshoot
• A range of audio elements (including dialogue, voiceover, a sound bed and/or jingle) 
• Editing of sound 

OR 

YouTube channel video: 
• Introduction/overview of the item by the presenter 
• Interview with the editor of the non-UK version of the magazine
• Introduction in a studio setting and footage in at least one other location, such as an international office of the magazine or a photoshoot
• A range of camera shots and angles 
• Editing of footage and on-screen graphics 

TIMELINE AND DEADLINES

	TASK
	DEADLINE
	TICK

	Research completed
	
	

	Informal review point done
	
	

	Planning completed
	
	

	‘Completion of planning’ review point done
	
	

	Statement of Aims and Intentions written
	
	

	‘Statement of Aims’ review point done
	
	

	UK magazine front cover completed
	
	

	International magazine front cover completed
	
	

	Magazine double page feature completed
	
	

	‘Production Process Task 1’ review point done
	
	

	Either Podcast or YouTube video completed
	
	

	‘Production Process Task 2’ review point done
	
	

	Revisit ‘Statement of Aims and Intentions’
	
	

	Ensure all planning and research is handed in
	
	

	Print out magazine pages in colour, high quality with names and candidate numbers on
	
	

	Check all links work for audio / audio-visual content
	
	

	Check all paperwork is signed
	
	

	‘Completion of Cross-Media Production’ review point done
	
	




RESEARCH GUIDE

	Task
	Detail
	Outcome – in folder
	Date

	1. Industry Research 

	· Research major international publishing organisations (e.g. Hearst, Conde Nast)
·  How big are they?
· What types of magazines?
· Specific genres?
· How will your magazine fit in?
	Info sheet on different publishers
Screenshotted examples of magazines they have produced
	

	2. Audience Research
	· What do people in this age range enjoy?
· What magazines might they read?
· How do they read?
· Which magazines do they recognise made by your chosen publisher?
· What do they think of your ideas? (presenting preliminary ideas to a focus group may help you to decide which is better)
	Summary of audience demographic

Questionnaire

Results analysis
	

	3. Mag Front cover analysis (UK)
	At least 3 UK magazine covers with similar genre.
	Annotated analysis
Written summary including key ideas that inspire you
	

	4. Mag Front cover analysis (International)
	At least 3 matching international magazine covers from a similar genre 
	Annotated analysis
Written summary including key ideas that inspire you
	

	5. Mag double-page feature analysis
	At least 2 double page spreads
	Annotated analysis of media language, including layout
Written summary including key ideas that inspire you
	

	6. Podcast research
	Analysis of 2 different podcasts that are linked to the magazines you have analysed in your research
	Written analysis that covers: presenter style, audio effects, language used, podcast structure, editing
	

	7. YouTube channels research
	Analysis of 2 different YouTube channels that are linked to the magazines you have analysed in your research
	Written analysis that covers: presenter style, audio effects, visual effects, language used, structure, editing
	

	8. Initial ideas
	Spend time mind mapping and considering different ideas
START TAKING LOADS OF PHOTOS! You will need at least 6 original images and they should represent a ‘social group’ so they need to have people in them

	Mind maps/brain storms
List of potential titles
	



PLANNING GUIDE

	Task
	Detail
	Outcome – in folder
	Date

	INFORMAL REVIEW POINT
	

	1. Draft of front covers
	Draft your front covers – perhaps do 2 versions of each and ask your target audience which they prefer. Make sure you include everything mentioned on page 3
	Drafts of front covers
Cover photo ideas
	

	2. Draft of layout of DPS
	Draft the layout of your double-page spread. Make sure you include everything stipulated on page 3
	Drafts of layout
	

	3. Draft the copy for your DPS
	Write the article for your double-page spread. Pay attention to linguistic codes and ensure they are appropriate for your audience and the genre. Make sure the word count is correct: approx. 400 words. See page 3 for further details
	A full plan of your article
	

	DON’T FORGET: EITHER CHOOSE PODCAST OR YOUTUBE VIDEO

	4. Podcast planning
	https://www.voices.com/blog/planning-your-podcast/
Read the above for some good ideas
Google ‘how to plan a podcast’ for more
Make sure your planning includes the details from page 4
	Timeline for podcast with key sound ideas and segues
Scripts for the different sections
Editing ideas
	

	5. Youtube planning
	Before You Shoot - How to Plan a YouTube Video (cyberlink.com)
Read through the above to get some brilliant practical advice. 
· Create a storyboard
· Create a script
· Create a timeline
Make sure you include all the things on page 4
	Storyboard – labelled and explained as appropriate.
Script
Timeline with key sound ideas and segues
Editing ideas
	

	‘COMPLETION OF PLANNING’ REVIEW POINT
	

	WRITE STATEMENT OF AIMS
	

	‘STATEMENT OF AIMS’ REVIEW POINT
	



PRODUCTION CHECKLIST: MINIMUM REQUIREMENTS

	TASK 1: MAGAZINE FRONT COVER, DOUBLE-PAGE REATURE ARTICLE, ‘NEXT ISSUE’ PAGE

	FRONT COVER UK (DO NOT REPEAT ANYTHING ACROSS THE TWO COVERS)
	

	a. 
	Original title and masthead for the magazine
	

	b. 
	Strapline
	

	c. 
	Cover price and barcode
	

	d. 
	Original main cover image appropriate to the genre (additional original images may be included if appropriate); the front cover should include an image of at least one person (each edition should feature a different cover model)
	

	e. 
	A lead cover line relating to the main image
	

	f. 
	At least three additional cover lines
	

	FRONT COVER INTERNATIONAL (DO NOT REPEAT ANYTHING)
	

	a. 
	Original title and masthead for the magazine
	

	b. 
	Strapline
	

	c. 
	Original main cover image appropriate to the genre (additional original images may be included if appropriate); the front cover should include an image of at least one person (each edition should feature a different cover model)
	

	d. 
	A lead cover line relating to the main image
	

	e. 
	At least three additional cover lines
	

	DOUBLE PAGE FEATURE ARTICLE
	

	a. 
	Article on a topic or issue appropriate to the genre of magazine and target audience, approximately 400 words in length and related to a cover line on the front cover
	

	b. 
	Headline
	

	c. 
	Standfirst
	

	d. 
	By-line
	

	e. 
	Column layout appropriate to the genre
	

	f. 
	One main image and additional smaller images (all original and different from the images on the covers); these should be captioned and credited
	

	g. 
	At least one pull quote and/or a sidebar containing additional information relevant to the main article
	

	h. 
	Page numbers should appear on each page
	

	‘PRODUCTION PROCESS TASK 1’ REVIEW POINT
	



Notes: you can use fake names for anything e.g. the photographer’s name, the celebrity’s name etc. 

PRODUCTION CHECKLIST: MINIMUM REQUIREMENTS

	TASK 2: AUDIO / AUDIO VISUAL
EITHER PODCAST OR YOUTUBE VIDEO

	PODCAST
	

	a. 
	Introduction / overview of the item by the presenter
	

	b. 
	Interview with the editor of the non-uk version of the magazine 
	

	c. 
	Introduction in a studio setting and further recording in at least one other location, such as at a photoshoot for the magazine, or at the magazine’s international offices
	

	d. 
	A range of audio elements:
· Dialogue
· Voiceover
· Soundbed
· Jingle
	

	e. 
	Editing of sound
	

	f. 
	Length 2 mins – 2 mins 30 seconds
	

	YOUTUBE CHANNEL VIDEO
	

	i. 
	Introduction / overview of the item by the presenter
	

	j. 
	Interview with the editor of the non-uk version of the magazine 
	

	k. 
	Introduction in a studio setting and further recording in at least one other location, such as at a photoshoot for the magazine, or at the magazine’s international offices
	

	l. 
	A range of camera shots and angles
	

	m. 
	Editing of footage and on-screen graphics
	

	n. 
	Length 2 mins – 2 mins 30 seconds
	

	‘PRODUCTION PROCESS TASK 2’ REVIEW POINT
	



Notes: don’t forget to continue to construct representations of social group
3
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You must submit:
· A statement of aims and intentions (10 marks) 
· A completed CROSS-MEDIA production in response to a brief set by the board.
·   This will consist of two pieces of work.  (50 marks altogether – 20 marks for how well both pieces fulfil the brief and 30 marks for how good the design is)
· A completed cover sheet, signed at 4 key points in the process

You will also undertake extensive research and planning work.
· Research and planning work is not submitted, but it has to be authenticated by the teacher and must be kept by the teacher.  The teacher is required to make this work available to Eduqas should this be requested.

Paperwork that you will have to submit
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A cross-media production for a new magazine in a genre (or subgenre) of your choice.

Create original print pages for a new magazine and associated online or audio/audio-visual
material to promote the same magazine.

‘You should create a cross-media production for a publishing organisation that operates
internationally (such as Hearst or Condé Nast). Your cross-media production should target a
mainstream audience of 18-35 year olds with an interest in your chosen genre.

‘The magazine produced should be in a defined genre. This could be related to (for example) a
hobby, entertainment genre or interest. The ‘festyle’ genre is acceptable for tis brif.

In order to construct representations, it is important that learners carefully choose a genre
that features people heavily. Although many magazines with few representations of people do
exist, these genres do not allow leamers to fully access the assessment criteria and should be
avoided.

Leamers should produce a magazine that publishes different versions in two different countries, one
of which shouid be the UK. Examples of such magazines include Vogue, Elle, Harper's Bazaar,
Cosmopolitan, Glamour, GQ, Good Housekeeping, The Week and Wirec?.

‘The industry context is a major publishing organisation that operates internationally.
Leamers have some choice in the type of mainstream product they create. Leamers should
research major publishing organisations and their products, before deciding which genre of
magazine they wish to create. Research info the chosen publisher will enable leamers to
understand the industry context more fully. The media packs for their magazines, for example, are a
fich source of useful information. There are suggested publishing organisations in the briefs but
these are not prescriptive and leamers may choose to research other mainstream publishers and
their publications.

‘The cross-media production must be aimed at an audience of 18-35 year olds with an interest in
the chosen genre. Leamers must also consider how the audience wil be targeted in the UK and
the other country.

Leamers should be encouraged to use the knowledge and understanding gained in
Component 2 to prepare for this brief. Analysing the contemporary set print and online magazines,
although they are produced outside the commercial mainstream, will enable leamers to understand
the conventions of magazines and how these products target audiences. This can be used as a
starting point for leamers’ independent research into appropriate magazines. Research into existing
products from their chosen publisher, that target a similar audience, will enable leamers to apply
media language appropriately and construct representations.

Most publishers’ websites contain information about their brands and target audiences:

2 These examples are lustrative. Leamers should also undertake their own independent research info
products from the specified industry context and targeting a similar audience to that specified in the brief.
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« hearstcouk
« condenast.com

Magazines Brief - Task 1: Print

Create a front cover for a UK edition of your magazine, a front cover for an edition of the
magazine in another country and a double-page feature article from either of these issues.

Leamers should carefully consider how the UK and non-UK versions of their magazine appeal to
the audiences in each country.

For example, the US edition of Vogue has a winter digital edition cover featuring the internationally.
famous Usher, but with a focus on American football that s likely to appeal to is target market.
‘Similarly, the French Ell from 14 December 2023 features Léa Drucker, an actor far more famous
in France than the rest of the worid, as its cover star (leamers are reminder they should invent their
own cover stars).3

Leamers should ensure that their magazine constructs a brand identity across the various pages. It
is also usual for magazines to have a consistent brand across countries, though leamers should be
‘guided by ther research.

Leamers need to apply their understanding of the theoretical framework by constructing
representations of at least one social group in the print work.

Each country’s version of the magazine should feature unique images and content, with no
repetition. The editions could be from the same time of year or different times of year.

Front Covers:

« Througn their research leamers should explore how the front cover uses media language,
including images, language, mode of address and visual codes, o construct representations

« The cover should include an image of at least one person

« The front cover should include a strapline, a subheading or siogan that is usually found at the
top of the magazine’s front cover and sums up the identity and ideology of the publication (for
example, Closer's strapiine is ‘Celebs._. and So Much More*)

« Leamers should also ensure they include the other requirements listed in the brief

« Noimages or content should be repeated across the two front covers

«  Ifthe non-UK edition of the magazine is in a foreign language, an English transation of a text
should be provided either on the coversheet or via separate file uploaded with the leamer’s work

Double-Page Feature Article:
« The double-page feature article may be from either the UK or non-UK version of the magazine,

2 These examples are lustrative. Leamers should also undertake their own independent research info
products from the specified industry context and targeting a similar audience to that specified n the brief.

“ These examples are lustrative. Leamers should also undertake their own independent research info
products from the specified industry context and targeting a similar audience to that specified n the brief.
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but should be from the same edition as the relevant cover
Itis recommended that the main image in the feature article and at least some of the smaller
images in the feature article include people to ensure that leamers fulfl the assessment criteria
The double-page spread should include a substantial article of approximately 400 words relating
toa topic or issue relevant to the magazine genre

It should develop from one of the cover lines on the front cover, and representation of at least
one social group should be constructed through the images and written text

‘The column layout shouid be appropriate to the genre — different mainsiream magazines might
be laid out in different ways, but leamers should be guided by findings from ther research o
ensure the layout is appropriate

Itis acceptable for leamers to create an extract from a longer artile. I this is the case, they
‘must meet the above requirements within the 400 words and clearly notify the reader that the
article continues on further pages of the publication

Images must be captioned and credited; it s acceptable for all images to be treated collectively
in a single caption and credit (the name of the photographer must be included — although the
leamer is the actual photographer, their real name may be avoided o protect their personal
data)

Leamers should also ensre they include the other requirements listed in the brief

‘The double-page spread should be presented with the pages side-by-side

If the non-UK edition of the magazine is in a foreign language, a transiation of al text English
should be provided either on the coversheet or via separate file uploaded with the leamer’s work
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Magazines Brief

Create a sequence from either a podcast or YouTube channel video, produced by your
magazine, about the launch of the non-UK version of the magazine.

‘The podcast or YouTube channel video should be for the magazine and produced by the same
publisher and under the magazine’s brand. It should not be a podcast or YouTube channel video by
a different media producer reporting’ on the magazine.

‘The focus should be the launch of the non-UK version of the magazine. Leamers might, for
‘example, include details about how the magazine has been adapted for the new country's audience,
details of how its content islikely to be popular in the new couniry or a focus on one of the articles
to be featured in the new magazine. It is likely that one of the settings will be in the new country,
though this could, of course, be recorded in the UK.

Leamers should be encouraged to make links to their Component 1 and 2 studies, prior to

completing independent research, for example:

« The study of the radio set product in Component 1 will have developed their understanding of
the purpose and conventions of podcasts.

« Studying the oniine set products in Component 2 will have familiarised leamers with the use of
technical and visual codes and with the conventions of video types.

Leamers should research these types of products and adhere to their codes and conventions. It is.
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‘acceptable for leamers to research podcasts and relevant YouTube channels in general to
familiaise themselves with the typical conventions of the form and how the industry context is
reflected in the production and then apply their findings to the set genre.

Leamers can produce a podcast or a YouTube channel video.

Podca:

= The podcast must be introduced by a presenter, with consideration given to the mode of
‘address of the presenter in felation to the target audience

« The podcast must include a sound bed and/or jingle: a sound bed s a piece of nstrumental
music that s piayed while the presenter is speaking

= Alingle s a short piece of music or sound effect that includes words or a slogan to contribute to
the branding of the show

= Itis permissible for leamers to use existing music for a sound bed or ingle; however, this must
be royatty-free

« The words or siogans must be the candidate’s own original work (for example, a leamer might
use a royalty-free piece of music as the background o the jingle but add their own spoken (or
sung) slogan over the top; they must not use a ‘found’ jingle from an existing podcast or radio
show)

« There are websites that provide free, foyalty-free music and sound effects for use in non-
‘commercial projects; if these are used, they must be credited by the leamer on the coversheet

= Recording should take piace in a studio setting and at least one ofher location; the studio setting
does not need to be a specialist recording studio

= Choosing both indoor and outdoor locations, while not a formal requirement, will allow leamers
o vary the sound and create interest, for example a vox pop’ report on location will also include
‘ambient external sound according to the chosen location)

= Leamers should also ensure they include the other requirements listed in the brief

‘YouTube Channel Video:

« The YouTube channel video must be introduced by a presenter, with consideration given to the
mode of address of the presenter in refation to the target audience

« The YouTube channel video must include editing of footage and on-screen graphics (such as a
title)

« Itis permissible for leamers to use existing music as part of the video; however, this must be
royaly-free

« There are websites that provide free, royalty-free music and sound effects for use in non-
‘commercial projects; if these are used, they must be credited by the leamer on the coversheet

« Recording should take place in a studio setting and at least one other location; the studio setting
does not need to be a specialst television studio

« The two settings should be visually distinct

« Leamers should also ensure they include the other requirements listed in the brief

Leamers should ensure that the podcast or YouTube channel video features representations of at
least one social group. This could be the audience of the magazine, people featured in the
magazine or producers of the magazine.
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A03 (30%): Create media products for an intended audience, by applying knowledge and understanding of the theoretical framework of media to communicate meaning.

Band

Produce a statement of aims and intentions
to create a cross-media production for an
intended audience

(10 marks)

Create a cross-media production that meets the.
requirements of the set brief, including sutabilty for
the chosen form, genre, industry context and target
audience

(20 marks)

Create a cross-media production that uses media
language to communicate meanings and construct
representations

(30 marks)

910 marks

« Anexcellent, highly detailed statement
of consistently relevant aims and
intentions that clearly responds to the
brief, targets the intended audience and
reflects the specified industry context
through a coherent concept for
interrelated products

« The aims and intentions demonstrate a
plan for thorough and sustained use of
appropriate codes and conventions, and
insightful representations

« Excellent evidence of application of
knowledge and understanding of the
theoretical framework of media through
sustained use of highly appropriate
subject-specific terminology

1720 marks

+ An excellent realisation of the brief that
consistently uses conventions relevant to the
chosen forms, genre and industry context in
products that are coherently interrelated

+ An excellent realisation of the brief that is
likely to consistently engage and position the
intended audience through a highly
appropriate mode of address

 The products address all requirements set
outin the brief; all elements of the tasks are
completed fully

2530 marks

« Anexcellent, sustained use of media language
in the products to communicate meanings in a
highly complex way, such as through
intertextualty, hybridity and a thorough control
of connotations, and to construct points of
view that embody ideological perspectives

+ An excellent cross-media production that
constructs a highly effective narrative or
design (as appropriate)

+ Anexcellent, sustained use of media language
inthe products to construct insightful,

appropriate representations
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7.8 marks
A good, reasonably detailed,
statement of aims and intentions that
responds to the brief, targets the
intended audience and reflects the
specified industry context through a
clear concept for interrelated products
The aims and intentions demonstrate a
plan for consistent use of appropriate
codes and conventions, and
purposeful representations

Good evidence of application of
knowledge and understanding of the
theoreical framework of media,
through use of appropriate subject-
specific terminology

1316 marks
A good realisation of the brief that uses
‘conventions relevant to the chosen forms,
genre and industry context in products that are
clearly interrelated

A good realisation of the brief that s likely to
engage and position the intended audience
through an appropriate mode of address

The products address the requirements set out
in the brief; almost all elements of the tasks are
completed

1924 marks
A good use of media language in the products
to communicate meanings in a reasonably
‘complex way, such as through intertextuality,
hybridity and a good control of connotations,
and to construct clear points of view

A good cross-media production that
constructs an effective narrative or design (as
appropriate)

A good use of media language in the products
to construct purposeful, appropriate
representations
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5-6 marks
A satisfactory statement of aims and
intentions that responds to the brief,
targets the intended audience and
reflects the specified industry context
through a straightforward concept for
linked products

The aims and intentions demonstrate
a plan for a use of generally
appropriate codes, conventions and
representations

Satisfactory evidence of application of
knowledge and understanding of the
theoreical framework of media
through use of generally appropriate
subject-specific terminology

9-12 marks
A satisfactory realisation of the brief that uses
conventions generally relevant to the chosen
forms, genre and industry context in products
that are reasonably well inked

A satisfactoryrealisation of the brief that is
likely to engage and position the intended
audience through a generally appropriate
mode of address

The products address most of the requirements
setoutin the brief; the main tasks are
‘completed but some of the details may be
missing

13-18 marks
A satisfactory use of media language in the
products to communicate meanings in a
straightiorward way, with some control of
connotations, and to imply points of view

A satisfactory cross-media production that
constructs a satisfactory narative or design
(as appropriate)

A satisfactory use of media language in the
products to construct generally appropriate.
representations
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3-4marks
Abasic statement of aims and
intentions that is partially relevant but
inconsistent in responding to the brief,
targeting the intended audience and
reflecting the specified industry
context, showing some basic links
between the products
The aims and intentions demonstrate a
basic plan for a use of codes,
conventions and representations,
‘which are not always appropriate
Basic evidence of application of
knowledge and understanding of the
theoretical framework of media
through use of subject-specific
terminology, which is not always

appropriate

58 marks
A basic realisation of the brief that uses
conventions relevant to the chosen forms,
genre and industry context inconsistently, and
shows some basic links between the products
A basic realisation of the brief that s likely to
engage and position the intended audience
inconsistently through a mode of address that
s not always appropriate
The products address some of the
requirements set out in the brief but not all of
the tasks are completed and the products may
be below the stipulated fimits for

length/quantity: there may be a reliance on
software packages or pre-existing templates

7-12 marks
A basic, undeveloped use of media language in
the products to communicate basic meanings,
with only occasional control of connotations
Abasic cross-media production that constructs
abasic, uncompiicated narrafive or design (as
appropriate)

Abasic use of media language in the products
o construct representations that are not always
appropriate
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12 marks
A minimal statement of aims and
intentions that demonstrates lttie
sense of responding to the brief,
targeting the intended audience or
reflecting the specified industry context
with few, if any, links between the
products.

The aims and intentions demonstrate:
‘a minimal plan for a use of codes,
conventions and representations, with
litle sense of their appropriacy
Minimal evidence of application of
knowledge and understanding of the
theoreical framework of media
through minimal use of subject-specific
terminology

14 marks

Aminimal realisation of the brief, with minimal

use of conventions relevant to the chosen
forms, genre and industry context and few, if
any, links between the products

«  Aminimal realisation of the brief that is

unlikely to engage or position the intended
audience, with litle sense of an address to the
intended audience

« The products address few of the requirements

setoutin the brief, are likely to be incomplete
and substantially below the stipulated limits for
length/quantity: there may be an over-reliance
on software packages or pre-existing
templates

1.6 marks
A minimal use of media language in the
products to communicate limited meanings
A minimal cross-media production that
demonstrates fimited control of narative or
design (as appropriate)

A minimal use of media language in the
products to construct limited representations

‘Statement of aims and intentions not
worthy of credit or not attempted

Production not worthy of credit or not attempted

Production not worthy of credt or not attempted
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A-LEVEL MEDIA STUDIES
COMPONENT 3: CROSS MEDIA PRODUCTION

Cover Sheet Section A: Candidate to complete

[Candiaate vame: | ] [Candasenor | T 1]

Bt (lease shoose an fem)

:mw% ¥.,z..5% Forms produced (esseticty A [ ] Print[_] oniine[ ]|

Tite of cross-media production:
Chosen genrelsub-genre:

athentation o Koy Sagesof th Process osie || Contidte | Tencher
oo T PlaniG: G ¥y e o
oo

Statement of Aims and Intentions

‘Production Process Task 1: detais o fotagaidra work
produced.

roduction Process Task 2 detais of olsgaiaat wark

Completion of Cross-Wedia Produciion: detai of poduct.
including theilength, submited for assessment.
Please include a yped URL 1 3 website has been produced

References: Give detals of e exact source of any | Listof software packages (including website
non-orainal material used in the producton. builder, if used): give brif details of how these.
have been used in the production.

“Auhontication Deciaration
T decar r mycoss e procucton ot 5 detaed abov, s completed cependenty. A ks my
o v for oy o il e ety (e aboe, 1 7 bt of y nowieade s v
plagiarised material or material created by Artificial Intelligence (Al). Any non-assessed individuals listed in
Scebon £ worke under my drscson. Tis work s ot s suited o ay e auicaton

Candiaate Sgnature: T Date:

5. This form can be completed and signed sither digitally o by hand.




image13.png
e assment o 202 v i
eduqas

Cover Sheet Section B: Candidate Statement of Aims and Intentions (approximately 500 words).

Explain the ways in which you wil respond 1o the brief o crate a cross-media producton, applying your
Knowledge and understanding of the theoretical framework. Use the questions below 25 a guide.

e — ErnEssme
(gt (o]

Use evidence from your research into: Similar products; the Industry context; your target audience, 25 wel 35
theorstioal perspectivs, to explain your decisions:
How and why wil you use me language in your Gross-media productin?
How and why will ou consuct representatons of indiduals groups and issuesievents?
How wil you targetyour intended audience?
How wil your production conform 1 i industy context?
How wil yourcross-media production demensirate dighal convergence?

8. This form can be compated snd signed sther digital o by hand.
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Cover Sheet Section C: Teacher/Assessor to complete

Candidate tame: |

Brief (Flease choose an fem):

Vot a1 Maaes 1| Forms prouced e aw[T] oo ] omie]
P[] Teovson [ O e o]

Assessment
Piease use phrases from the assessment grd and examples from the candidate’s work to support

Criteria Comments| Mark

Produce a statement of aims
and intentions to create a no
cross-media production for

anintended audience.

Please note that candidates who do not submit a production must be awarded zero marks for
the Statement of Aims and Intentions.

Create a cross-media
production that mee's the
Tequirements of the set i, 120
including sukabity fo he

chosen fom, genre, industry
contet, and target audience.

Create a cross-media
production that uses media
language to communicate 130
meanings and construct
representations.

TOTALMARK |0 /60
‘Authentication Declaration

I declare that the cross.media production work, as detailed in Section A, was completed independently by
the candidate. Allwork s the candidate’s own, with the excepton of any non-original material clearly
credited. To the best of my knowiedge, this work includes no plagiarised materal or materal created by
Artcial Ineligence (AD. Any non-assessed indviduals listed worked under the candidate’ dirsction. This
Work has not been submitted for any other qualifcation

Coversheets including candidate and teacher authentication willbe kept on fle

TeacherlAssessor signature: Date:

8. This form can be compsted an signed ithe digitally o by hand.
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GDPR Consent Centre No.

Candidate name:

‘Cover Sheet Section D: Candidate to Complete

+ WJEC may select your work for use at teacher training events and subsequently upload it onto
WUEC's securs website (accessible only o teachers via a secure login). Your name would be
removed from your work before we use i Al materials are reviewed regularly and are removed
when no longer relevant to our qualfiations.

+ WJEC may select your work for use in teaching and learming resources published on the
WJEC/Eduqas public website. Your name would be removed from your work before we use it All
materials are reviewed reguiarly and are removed when no onger relevant o our qualfications.

* You understand that tis agreement may be terminated at any time through writen request !

 For further detas about how we process your data please read WJEC's privacy notice

I youprefer that WUEC doss not use your work inthisway, lease tek here®s [ ]

Candidate Signature: Date:

Cover Sheet Section E: Production participants (models/actors) to complete

over 13

 I'am over 13 and | give permission for my fimiphotographic image o be used according to the.
points detailed in Section D (above) i fine with the consent of the candidate (Secton D).

Under 13

I give permission for my child's fim/photo image to be used according to the points detaied in
Section D (above) in line with the consent of the candidate (Secton D).

Please sign as appropriate
Name of participant (prined) ParticipantParent Signature Date

W any participont has decined permission, please ek here: ||

Yo mut o ver 15 proi o, You may Wiy conentaany ey concing WJEC o0 PESIOSIRS I ke
e e O e . D e o SaGn, S TS 200 e, SRR e P CompatEn B B SRS The
e o o Prohon 250 9 R i Pasion and ed e Bx, ey 1 S S secon.

8. This form can be complsted and signed ither digitally o by hand.
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